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position. And really, I don�t care. The fact 
that it is there is enough for me.

Thus, I have been able to combine duty 
and pleasure in order to feed and maintain 
the passionate �re of enthusiasm for 
cars in general, and that of Rolls-Royce 
and Bentley in particular, for the next 
generation of the Gravel family. 

My Brooklands R, placed like a rose 
under a bell jar when I �rst bought it, 
became a daily driver to the delight of 
all. But let�s be honest, the real pleasure 
wasn�t in admiring the lines of the Bentley 
under its tailored cover whenever I opened 
the garage door, but to get my hands on 
the wheel as often as possible.

Once I had agreed, not without 
hesitation, to allow the Connolly leather 
on the rear seat to wear out a little 
quicker than originally planned; to �nd 
biscuit crumbs buried in the Wilton carpet 
and sometimes muddy footprints on the 
back of the front seats, I am enjoying my 
car more, and ful�lling my dream to own 
one. No, that�s not right. To drive one!

Now a few years have passed and, as 
promised, I am the proud owner of an 
SZ. Luck, some wise choices, and a bit of 
good timing in a peaceful and prosperous 
country have allowed me to own several 
cars at once. My Bentley Brooklands R and 
three German cars in three different body 
styles: estate, saloon and convertible 
respectively in restrained metallic grey, 
sedate black and garish blue. I take care 
to mention this since it holds some 
importance when it comes to the heart of 
the matter: my kids.

Indeed, I realised another dream: 
founding a family. It was inevitable that 
my boys, aged six and eight, would soon 
see their interest in farm tractors dissipate 
and shift toward cars. But would they 
some day become brave Bentley boys? Or 
common Ferraristi in a sea of similitude 
peppered with small islands of Porsche 
fans, while Crewe would sink like Atlantis 
and disappear forever from the Gravel 
family upon my death? This was a serious 
existential question to which even my 

copy of Metaphysics by Aristotle wasn�t 
able to provide the answer.

My boys� appreciation of our family 
transport manifested itself by placing the 
cars in a strict hierarchy. At that point I 
was afraid the BMW convertible�s dashing 
blue colour would bias my manly little 
monsters towards enthroning it. But 
they would have none of it and, against 
the odds, the Bentley was hoisted atop 
unanimously and stands today revered 
unconditionally.

I don�t know whether it was the 
speci�cations of the car or my obvious 
love for it that led the Bentley to pole 
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“Pictured as it arrived, what can we say about this example? We 
believe it to be an abandoned project with suggestions that it was 
once intended to convert it into a two door coupØ. It is said that the 
rear end was removed to create a piece of furniture and yet parts of 
the engine appear to have been �nely detailed. We plan to salvage 
what we can, then throw the rest of it away.” Flying Spares

THE SPIRIT

Going on up to the  
Spirit in the sky�
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It’s British; it’s exclusive; it’s made by hand;  

the attention to detail is second to none; and 

that amazing smell adds to the appeal. Sounds 

just like an SZ! The Spirit visits Angelwax 

where a dedicated group of chemists are busy 

creating a range of top end detailing products

When the guys at Angelwax say their 
waxes and detailing products are made in 
small batches entirely by hand, they really 
mean it! And they do it all themselves – 
from designing the wax, to blending the 
ingredients, to pouring it into containers, 
applying the labels, packing the boxes and 
despatching it around the world. If you 
pick up a tub of Angelwax from their stand 
at one of the scores of car shows they 
attend every year,  the chances are you’ll 
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Blended 
by hand…

and labelled 
with love

be buying the product from the very same 
man who made it.

From their premises just outside 
Glasgow, on the banks of the Clyde, the 
scent of mango, raspberry and chocolate 
is in the air as we walk across the car park 
as an indication that a new batch of wax 
is in progress. The man in the white coat is 
chemist John Hogg and he is responsible 
for all the secret Angelwax formulae. 
With 25 years experience as an industrial 
chemist, John previously designed 
specialist marking inks (those stripes 
printed on the insulation to help identify 
the wires inside every BT telephone socket 
are his work) before turning his attention 
to car wax a few years ago.

John starts the blending with the 
highest quality, pharmaceutical grade 
carnauba wax. This pale yellow powder 
has the silky feel of talc and it’s also used 
to achieve a smooth, hard finish to make 
tablets easier to swallow. It is combined 
with other waxes, such as beeswax, and a 
blend of natural oils to provide a glossy, 
wet-look, durable finish. The proportions 
are adjusted according to whether the 
wax is designed primarily for high gloss 
(Angelwax Desirable, for example) or 
durability (Angelwax Guardian). 

Other products are fine-tuned for 
particular paint finishes – Dark Angel for 

…poured  
to perfection
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 Carnauba wax was discovered on the 
Copernicia Prunifera palm, that grows 
in northeast Brazil, in 1797. 

The wax is recovered by cutting  
and drying the fronds of the palm. In 
its raw state it is brown and impurities 
are removed by melting and filtering, 
or by centrifuging.

Polishes
Carnauba is used for floor and 
furniture waxes and shoe polishes, 
especially when mixed with beeswax 
and with turpentine.

Cosmetics
Because of its hypoallergenic and 
emollient properties, as well as its 
shine, carnauba is used in cosmetics to 
thicken lipstick, eyeliner, mascara, eye 
shadow, foundation, deodorant, skin 
care and sun care preparations.

Pharmaceuticals
It is used in the pharmaceutical 
industry to make dental wax and a 
coating is also applied to tablets to 
make them easier to swallow. 

Food and sweets
Carnauba is used as a surface finishing 
agent for baked foods and mixes, 
chewing gum, fresh fruits, gravies, 
sauces, processed fruits and juices, soft 
sweets and others with a shiny surface 
such as Tic Tacs.

Leather
Carnauba wax is combined with other 
waxes to treat and waterproof leather. 
It provides a high-gloss finish and 
increases the durability of the surface. 

Electronics
The wax is suspended in a solvent  
to make an aerosol spray that is used 
to aid the release of semiconductors 
from their moulds. 

FROM TIC TACS TO DENTAL WAX

black cars, or Angelwax Ag for silver cars 
which, incidentally, is made using the 
same chemical components that are used 
in the manufacture of silver vehicle paint.

Once the wax is ready for pouring, John 
decants it into an old coffee pot! “I know 
it doesn’t look very scientific,” he says, 
“but the spout is exactly the right shape 
and size for dispensing the hot wax into 
the tubs.”  Hand pouring is a painstaking 
process with production limited to only 
10 or 20 containers at a time. They have 
to be filled slowly, allowing the wax to 
cool between each layer to achieve a 
perfectly flat, smooth surface – pour 
it too quickly and you run the risk of 
‘caving’ with an indent in the top of 
the contents. 

Everything at Angelwax is done 
with care and attention to detail. Every 
tub is individually inspected with any drips 
or smears being wiped away before being 

wax, and it needs to reflect the quality 
of what’s inside. Matt inspects every 
sample and if it doesn’t meet his exacting 
standard the label is removed and the 
bottle rejoins the queue to try again.

From there, it’s off to the storage area 
where online orders are despatched and 
personal callers can buy direct from the 
factory shelves. 

sealed and moved on the labelling bench. 
Angelwax is the sort of business where 
everybody just rolls up their sleeves and 
gets on with whatever needs doing, so 
when he’s not driving the forklift truck, 
marketing director Matt Yates generally 
operates the labelling machine. The 
packaging is the first thing customers 
notice, before they even get to use the 

Like all Angelwax detailing products, Cleanliness pre-wash is made in bulk on the premises where it is also bottled, labelled and despatched

Pharmaceutical grade carnauba (bottom 
left beaker) is blended with other waxes and 
oils to give optimum shine and protection

Everything to leave the unit is packed by hand What it’s all about – designed to shine

OFFER ONLY AVAILABLE BY CALLING 0141 886 6732 0R 07734 549741

20%  
discount  

on the Sample Presentation Box opposite 
Wax: Anglewax; Desirable; Bilberry Wheel Sealant (all x 30ml)
Liquids: Vision Glass Cleaner 100ml; Bilberry Wheel Cleaner; 
100ml; QED quick detailer 100ml; AnGel interior plastic 
dressing 100ml; Automotive Shampoo 100ml
Accessories: 1 x long/short pile double sided microfibre;  

1 x foam wax applicator; 1 x microfibre applicator 

www.angelwax.co.uk  
AVAILABLE WHILE STOCKS LAST •  CLOSING DATE 31 JULY 2015 

CALL 0141 886 6732 AND ORDER DIRECT FROM THE FACTORY

USUAL PRICE £49.95
SPECIAL SZ REGISTER PRICE £39.95

SAVE £10!

LIMITED

THE SPIRIT

SEE 
PAGE 20 

FOR A FANTASTIC

SPECIAL OFFER! 

THE SPIRIT OF ANGELWAX 

LIMITED EDITION SHOW WAX FORMULATED 

EXCLUSIVELY FOR THE SZ REGISTER 
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Tokyo Rolls
Andy Hurfurt reflects on 10 years of car 

spotting in Japan and the changing fortunes of 

Rolls-Royce and Bentley in that country during 

the 1980s and 1990s

Japan has been my adopted home for 
10 years. It is a fascinating country with 
densely populated cities that contrast 
modernity with ancient traditions, the 
hustle of major business districts with the 
serenity of temples, and Michelin-starred 
restaurants with stand-up noodle bars. Its 
language is intimidating, but its people 
are extremely welcoming to visitors and 
praise any clumsy attempts to converse.

It is also an important market for both 
Rolls-Royce and Bentley with combined 
sales of 471 cars in 2014. Last year, Rolls-
Royce Motor Cars sold 154 cars in Japan, 
reflecting a 33% year-on-year increase, 

while Bentley Motors sold 317 cars, up 
8% over the year. Spotting a Rolls-Royce 
Phantom or Bentley Continental among 
the Toyotas, Nissans and (of course) 
Mercedes, BMWs and Audis in Tokyo is a 
(comparatively) common occurrence.

I less frequently see Silver Spirit 
based models still in use. Nevertheless, 
statistics from Japan Automobile 
Importers Association show that Japanese 
customers bought 4,420 Rolls-Royce 
and Bentley cars between 1981 and 1997. 
Incredibly, almost one quarter of the total 
sales for this 17-year period were recorded 
in 1990 alone, at the peak of the Japanese 

economic bubble, when a combined 1,035 
cars were delivered. Cornes & Co, the 
Rolls-Royce and Bentley official importer 
and distributor at the time, delivered 
about 600 of these, with grey imports 
accounting for the remainder, reflecting 
the abundant wealth and demand for 
luxury goods at the time. 

While there are fewer Rolls-Royce and 
Bentley cars from the 1980s and 1990s 
in regular use, Japan boasts a number 
of prominent collectors and a diverse 
group of enthusiastic owners. The RREC 
Japan section is one of a number of clubs 
which cater to the country’s enthusiasts 

and among the SZ owning members are 
Mark and Mariko Yuasa and Shigeki Nasu, 
respective owners of the Turbo R and Silver 
Spur shown at the start of this feature.

The Yuasa’s Turbo R (TCH57013) is one 
of the first 1996 model year SWB cars 
but was delivered new to them in January 
1998, after having been ordered by 
Cornes & Co and spending some time as 
a showroom display car. It is racing green 
with tan leather and has a Speed Nymph 
mascot from the Louis Lejeune 1930s 
Collection fitted for special occasions.

Nasu’s 1998 Silver Spur (WCX66001) 
is black emerald and shares garage space 

with a 1996 Turbo RL and two 
1996 Silver Spurs. Delivered in 
September 1997, WCX66001 
was owned by the chairman 
of Cornes & Co from new, 
and is the first of 85 
examples of the 1998 
model year cars  
with blue lettering  
on the badges. 

I often carry a 
camera and photograph 
the cars I see during daily 
life in Tokyo – a selection 
is shown above.

Special thanks to Caesar Trading (Norio 
Miyamoto), Mark and Mariko Yuasa,  
Shigeki Nasu, Wakui Museum and Marinus 
Rijkers for their help with this feature
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